Life Cycle Series:
Electronic Waste

Technology is one of the fastest growing waste streams on the
planet, and Australians are among the highest users of computer
equipment, mobile devices and consumer electronics in the world
today. As mass consumption of electronic products continues,

the environmental and social issues surrounding electronic

waste (e-waste) will also proliferate.

E-waste is an important issue for marketers to be informed of
as brands increasingly become aware of the need to actively
improve the environmental impact of their business. The use of
digital media continues to grow with some businesses reducing
their print marketing and advertising collateral in a misguided
attempt to improve their environmental credentials.

Print collateral, unlike digital devices, is easily recyclable and
comes from renewable and sustainable resources. Paper
recycling programs, for both Australian households, local
communities and businesses have become a standard
expectation in recent years, leading fo paper product recycling
rates of over 90%. New Zealand paper recycling is one of

the leading rates of 70%.

Global E-Waste:
41.8 Million tonnes
50 Million tonnes by 2018

Australian E-Waste:
468,000 tonnes
New Zealand E-Waste:
80,000 tonnes

Australian E-Waste per person, per year:
20.1kg (highest per capita E-Waste rate in the world)
New Zealand E-Waste per person, per year:
17.5kg

Source: StEP Initiative
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The Digital Dump

It is estimated that over 25% of global e-waste generated
floods into just seven (7) developing countries, causing major
environmental and health risks for the people who live there.
Countries such as China, India, Pakistan and Ghana have

long been destinations for e-waste dumping by unscrupulous
‘recyclers’ looking to make a quick profit. Unregulated recycling
is on the rise and governments are struggling to manage the
large scale of issues and the enormous task of cleaning up
these “digital dumps’.

Despite the recyclability of e-waste, current recycling programs
in Australia and New Zealand are still in their infancy, as is public
awareness and uptake. However, as the issues surrounding
e-waste become more apparent in the public eye, green
conscious consumers will react accordingly to how they wish

to receive media communications.
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TO EXTRACT. 95% of Australian households

RECYCLE OR REUSE

° their paper products.
70% of New Zealand paper is

REUSED OR RECYCLED.

95% of the plastics, metals
and glass found in electronics
CAN BE RECYCLED for

future use.

77% of catalogues are
recycled and 99%
are recyclable.

In 2014, just 52,736 (3

tonnes of televisions and

- computers were recycled

. in Australia - that's ONLY

N.3% OF THE TOTAL .

. E-WASTE generated. Reading a newspaper can e
consume 20% LESS CARBON
than viewing news online.

Sources:
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> National Television and Computer Recycling Scheme
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