
Two Sides is a sustainability campaign promoting 
the environmental friendliness of the paper and print 
industry across 17 countries. (Australia, New Zealand, 
Austria, Brazil, Columbia, France, Germany, Italy, 
Denmark, Finland, Iceland, Norway,Sweden, North 
America, South Africa, the United Kingdom)

Two Sides shares a common goal to promote the 
responsible production and use of paper and print 
and dispels common environmental misconceptions. 
Two Sides provides users with verifiable information on 
why paper is an attractive, practical and sustainable 
communications medium. 

In joining Two Sides, members can practically and 
effectively set out the environmental facts about the 
industry and ensure that these are communicated 
to those who use paper and print media not only for 
commercial purposes but also for learning and  
other applications. 

Two Sides is a not-for-profit campaign brought to you by 
The Real Media Collective.

Members can also demonstrate and promote their 
commitment to sustainability by uploading their company 
profiles to the Two Sides site. 

Membership fees are used to fund all Two Sides activity 
and across the New Zealand market, memberships are 
offered through a PrintNZ partnership. 

Membership provides access to all the materials of the 
Two Sides campaign. It is open to businesses of all sizes 
keen to develop and communicate credentials of  
the industry. 

For more information please go to:

www.twosides.org.au 

www.twosides.co.nz 
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Membership Benefits
•    Access to all Two Sides materials. A valuable resource 

to inform clients, staff and industry partners about our 
industry’s environmental credentials 

•    A useful forum for discussion and interaction with 
industry peers a communication and engagement 
platform, supporting member

•    The creation of your own marketing collateral to 
publicise your organisation’s green credentials   

•    Access to information on emerging sustainability 
issues and challenges our industry is facing

•    Use of the Two Sides logo and intellectual property 
offering a means to demonstrate business’s proactive 
approach to responsible business practices

•    Your business commitment to adopting an industry 
standard with the acknowledgement of the Two Sides 
principles

•    A method to provide confidence to your supply chain 
partners concerning your sustainability practices

•    An ability to demonstrate leadership to yourcustomers 
regarding environmental issue 

•    A means to enhance your reputation concerning 
sustainability issues 

•    A vehicle for developing practical environmental 
solutions in consultation with industry, civil society and 
Government

•    A communications and engagement platform, 
supporting you in communicating with media, your 
stakeholders, NGOs and other organisations

•    Access to information on emerging issues and 
challenges the industry is facing
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